The Welcome Email
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WELCOME .
Welcome to the first Office Suites
resource for you to find out about
PLUS family in your a(ea al
states, giving us a unique group
who can learn a lot from each other.

These emails will feature:

« The latest news from Office Sa_/ites PLUS

« Available specials and promot{ons

« Information on client networking events )

« Relevant information on utilizing our services

these emails on average of once per month. If thei

 receive ,
You wil rece partclar location, you may receive

events or promotions in your

PLUS e-newsletter. This email is intended asa
the latest happenings within the Ofﬁce Suites
nd elsewhere. We now have 38 locations in nine

of Professional Office and Virtual Office clients

10 View Lilis €mai as & web page, 9o fere.
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Dear Lisa,

‘Welcome to Orange Juice! You have our personal
commitment that we will continually strive to bring you
great content on email and multi-channel marketing.

A successful email marketing program involves getting
to know your subscriber and their interests. For us to
provide you relative information, please take a moment
to update your profile by going here.

Our newsletter is released on a bi-monthly basis and
you should receive your first copy very soon.

i that will find these
per month. We sincerely hope y:l:ase use the simple unsubsci

want to receive messages from us,
email.

Have fee:
doing.

"We work hard at your event
5o you don't have to. Our job is to
make you look good."

by Lisa Wester, Strategic Development Director

To view a sample of what you
will receive, go here.

Visit our
orange juice

/

Bluegrass Hospitality Grox /
B> 1 ARRY’S

Wel::ome ‘G”::Lm";: 2nd thank you for your interest i the Bluearass Hospitalty
a 2 (BHG)
i As
Dear Julie, . 5:3 f:::fif;”aﬁ”m‘ﬁ.‘” receive exclusive emalls from your preferred
Thank you fc features on a periodc bass. 0 Yo SPeCl offers and men
ank you for
your recent visit We want your experience
ours your e e e it o oo et
r Story Chophouse. We D:!fn'g"::;';mg- except check your inbax, Your BHG updates wil
hope your meal .
Everyone has red letter Ly
We th;
moments in their lives. was delicious . 2Nk you for being our customer and look forward to serving you,
and your service exceptional. Sincerel,
High on Brian !
McCarty's list is his first As our valued customer, we would like to sha Brian McCarty & Bruce Drake
bite of genuine, honest a little bit of our story with you and hope that Operating Owners
to goodness USDA you do the same. We invite you take a mome:
Prime Beef ata to manage your subscription and informatio
steakhouse in Chicago including birthday, as we would enjoy sendinga g
in 1998. small gift on your special day.
You might say it Thank you for being our customer.
changed his life.
Read more... Sincerely,

i
sculptures, corporate
dinners, fabulous weddings
and tips from the pros!

Please contact us if you
have any questions. If the
information is no longer
relevant, you may simply
unsubscribe at any time at
the bottom of each email.
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Turn on the power of Email
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The Welcome Email

First impressions are vital and so many times the welcome email is overlooked. Recently I
subscribed to a variety of retail establishments, restaurants and hotels to evaluate email design
and content.

I was surprised to receive a welcome email from only about 30% of the 35 companies I subscribed
to. What this tells me is that the relationship I'd like to begin isn’t that important to them and
they’ll get around to sending me the information I requested when they’re ready. Not a very good
first imnpression.

Taking the time to thank and welcome your new subscribers confirms their request and reiterates
the information they should expect to receive and when. The creative design and content of the
welcome email should incorporate the culture you have identified as being vital to your
organization. This establishes the tone of your relationship and, as a customer touchpoint,
should mimic the experience they would receive if they were to walk into your retail space or
utilize the service you provide. In many cases, a welcome series of emails is used to bring your
subscriber into your sales pipeline to become acquainted with your company and vice versa.

A good welcome email does not have to utilize HTML design; the content is what matters. If using
HTML, it’s important your text version is worded to express the same points.

Ideas of content to include:

« Use a creative subject line - “Welcome! We're glad you're here!” or “Lisa, welcome to a new
experience.”

« Write the email using your voice (your personality).

o Thank them for subscribing.

« Set expectations for content and frequency.

« Invite them to share their story with you by updating their preferences, allowing you to get to
know them. Collecting this information assists with offering content based on their interests,
improving engagement.

» Direct them to your website to learn more about your company.

Most email service providers (ESP) have the ability to trigger this welcome email instantly upon
subscribing through your website. If you acquire your new subscribers elsewhere - for example, a
handwritten list at your retail space or company booth at a recent convention - it’s important to
send your welcome email within 1 week. Timing is everything. If you wait too long, they’re going
to forget they wanted to receive information from you in the first place and treat your email as
spam. This defeats your entire purpose.

For more information about welcome email campaigns or how to trigger your welcome campaign
using ExactTarget, please contact Lisa Wester at lisa@inboxorange.com or Bill Powell at

bill@inboxorange.com.
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